
A REAL CHALLENGE AN EXPECTED COHABITATION
According to you, 
organic in distribution 
is rather..

A major 
challenge

60

A lever to 
enhance 

product value

32

8
A fashion trend

In your opinion, in 
five years' time, what 
will organic produce 
represent in the 
distribution world?

Will be 
complementary to 

traditional products

65

Will 
be the new 

normal

27

Will have a marginal position  6

Don’t know  2

MEET THE DEMAND
What reasons led you to integrate an organic 
product offer? (several answers possible) 

77

48

48

26

33

44

48

Customer expectations

Growth opportunities

CSR approach and strategy

Personal convictions

Pursuit of labels and certifications

Alignment with the competition

Active approach from suppliers

POSITIVE CONSEQUENCES
What impacts observed after deploying organic 
farming? (top 3, several answers possible) 

7769

40

50

Improved brand image

Stronger customer loyalty
Increased turnover

ORGANIC RHYMES WITH OFFERS
Promotional offers on organic products, for 
you, is...

Occasional

33

Often

32

Rarely   14

Not planned  9

Don ’t know  7

Under consideration  5

BEING ORGANIC ISN’T ENOUGH
In your opinion, what dimensions should 
organic labels should pay more attention to?

7764

33

34

61

9

Local

Environmental

Nutrition

Fair trade

Gluten-free, lactose-free

SPECIALISTS FEAR FOOD 
SUPERMARKETS
You work in an organic 
store. Are you worried 
about the rise of 
supermarkets on this 
business?

Yes, quite

47

Yes, absolutely

33

No, not so 
much

20

…FOR 3 REASONS
Top 3 of the most frequent fears expressed by 
organic specialists regarding the rise of food 
supermarkets

75

50

50

Tensions in the supply chain

Impact on prices

Loss of customers

THE SOURCING PROBLEM

In your opinion, what are the 
obstacles to the deployment of 
an organic product offer? 
(Top 4 most cited obstacles)

60 60Supply difficulties

High product costs

Difficulty in controlling the 
different distribution channels

Need to rethink store layout 23

28

44


